Nikoraog A. O000PaKNS

AIAAKTIKO EPI'O

Hportvoxd Madnpata
Tuqua Emotung ®uoikng Ayoyng kot AGAntiopot Xeppov AI1.O.

2018-2020  Opydvoon kot Atoiknon AOAnTIGHOL (LB Koppov)
ABntikn Emyeipnuatikotnto kot Kowvortopio (Bswpnrtiky
emloyn)

2017-2018  Opydvoon kot Atoiknon AOAnTIGHoL (LB Koppov)
Awyeipion Ilpoypoppdrov Acknong (Bswpntikn emdoyn)

2012-2014  Awoiknon AGAnticpod Avayoyng (Léonpo koppov)
& 2016 Opyavoon [poypappdtov Avayoyng I & 11
Mépretivyk ko Katavaiwtikn Zoprepipopd
otV Avayoyn [ & 11
Agrtovpyia ko Apactnpromteg Katacknvooewv
Yraifpeg Apaoctnpromreg Avayoyng I & 11
ABAnTiKdc Tovpiopdg

2010-2012  Awoiknon AGAnticpod Avayoyng (Léonpo koppov)
Opydvaon [poypappdatov Avoayoyng I & 11
Mapretivyk kot Katavaiwtikn Zopmrepipopd
otV Avayoyn [ & 11
ABAnTikdc Tovpiopdg

2004-2010  Aiwoiknon ABAnticpod Avayouyng (Léonpo koppov)
Opydvoon — Aoiknon AOAnticpnod Avayoyng (edtkdtnTa)
Tuqua Emotung ®vokng Ayoyng kot AGAnticpuov AILO.
1997-2003  AOAntikn Atoiknon (swdwotnTa)
H Awdwcacio g Emkowvoviog (pabnuoa emioyng)
Opyavoon I'mredikov Eykatactdoewv (Labnua emtioyng)
1997-1998  AOAntikn Atoiknon (swdwotnTa)
AT Yoyoyoyio kot Avoyoyn (Labnpo eTioyng)
Tuqua Emotung @uoikng Ayoyng kat ABAntiocpod Osccarovikng AILGO.

2001-2002  Opydvawon kot Atoiknon tov AGANTIoHoD (e101KOTNTA)



Department of Sport Sciences Syracuse University. U.S.A.

1992-1993  Weight training
Basketball

Merontoyiokda Madnpoto

Tunuo Emotyung ®voikng Aymyng kot ABAnticpov @sccarovikng AIL.O.
[IMX o1t Awoiknon ABAntiocpov, Avayoyng kot ABAntikod Tovpiopov

2018-tapadyv  Mavatluevt AOAntiopnon, Avayoyng kot ABAntikov Tovpiopon (vrevbuvog
pobnparog)

2019-tapaddv  MéBodot Epevvag kot Avaivon Agdopévav yio Alotkntikd ZTeAéyn Tov
A Ticpob (vrevBuvog pabnuotoc)
Tunpa Emotiung Puckng Aywyng kot AOAntiopov Kopotmvig AILG.
[IMX otov AOAnTKo Tovpiopod, Opydvmon ABAntikav Apopevoy Kot Xopol
2018-2020  Mavatluevt AOAntiopnon, Avayoyng kot ABAntikov Tovpiopov (SaAééelc)
Faculty of Sport Sciences University of Oporto, Portugal
Master’s in Sport Management
2001-2010  Sport Marketing (vrevBvvog pabMuaTog)
1999-2000  Management and Marketing of Sport Events (vrevbvvoc padnporoc)
Tunpata Emotiung Pvcwkng Aymyng kot AOAnticpod Iavemompiov O@ccoariog & AIL.6.
Awtpnmpatikd Metamtoyaxo [pdypappa «Acknon kot [lowdtta Zongy

2008-2010  Zvvddaokoiio Tov pobqpatog AOANTIKOS Tovpiopog

Tuqua Emotung @vokng Aywyng kot AGAntiopo, A.ILO.

2001-2003  Apyég Mdapketivyk (S1oAéEELS)

Exrifreyn Epyaciav
Metooaxtopikéc Avatpipég
1. Awvomovrog, 1. (2019-ce &€&éMEN). Movielomoinon TG KATAVOAMTIKNG EUmEpiag o€

afAntcd yeyovota. Metadwdaktopikn owtpipn. Tunuo Emomung dvowne Ayoyng kot
A Tiopo0 Xepparv, AILO. (emPAénwv cupfovroc)



Awwaktopikéc Avatprpéc

1.

KoAltodapn, Z. (2019-ce e£éMéEn). Applying service design theory in mass participation
sport events. Metantoyakd mpoypappa «Kivnooroyioy. Tunua Emoetiung Puvowknig
Ayoyng kot AOAnTIopob Zeppav, AILO. (emPrénwv cOUPOLAOC)

Avaoctactadov K. (2017-c¢ e&€MEn). Customer experience modeling in sport tourism events.
Metantoyokd mpdypopupo «Kivnoworoyioy. Tunuoe Emotiung dvowkng Aymyng Kot
ABAnTIopno0 Xeppov, AILO. (emPrénmv cOppovrog)

Awvomovrog, 1. (2012-2018). ITapdyovteg mov kabopilovv v TowTion pe afANTIKEG opdoeg
KOl Ol EMATMOGES TNG OTNV GLUTEPLPOPA TV OAAOA®V. Metamtuylokd mTpOypoLLLLoL
«Kwnoworoyioy. Tuqua Emotiung @vowmng Ayoyng ko AOAntiopod Zeppav, A.ILO.
(emPArémmv svuPoviog)

®ovvtovkn A. (2010-c¢ e&EMEN). H ouvelopopd dpactnplot)tev abANTIKod TOVPIGHOD 6TV
avamtoén vmepoliag ™G emovopiog o EEVOOOYEWKES  EMYEPNOES. MeTamTuy KO
npoypoppa «Kuwnoworoyioy. Tufua Emomung @uvoikng Aywyng kot AOANTIcpod Zeppav,
AILO. (emPAénov cOuPovrog)

APovpdiddon X. (2009-2014). H emidpacn g mOWOTNTOG VANPECIOV OTH OloThpnon
GUUUETEYOVI®OV OTA  TPOYPAUpate  AGOANCMNG Yo OAOLG TOV  OPYOVICU®V  TOTIKNG
aVTOd0TKNONG. ABAKTOPIKO OATUNUOTIKO TpOYpappa Tov Tunudtov Emommung ®uoikng
Ayoyng kot AOAntiopot, AILGO. ko ITavemotpiov Oeocoariog. (LEAOG GUUBOLAEVTIKNG
EMLTPOTNG)

Mmnéprog, A. (2012). H enidpaon ¢ emayyeAUATIKNG 1KAVOTOINONG GTNV TTOWOTNTO TMV
TAPEXOUEVOV VINPECIOV G€ afANTIKOVS 0pyovicovs. O poOAOg NG eVOLVAUMONG Kot TNG
déopevomng. AakToptkd datunpatiko tpoypapupa tov Tunudtov Emoetung dvokng
Ayoyng xor AOAntiopod, AILGO. ko ITavemotpiov Oeocoariog. (LEAOG GUUBOLAEVTIKNG
EMLTPOTNG)

Zovpvat{n E. (2007-2017). TTotdtnta vanpectdv, ovAapelEn Kol apocimon TEAUTOV KEVIPOV
doxnong kot vysiog: Mio dwaypovikn peAETN. ABOKTOPIKO OLOTUNUATIKO TPOYPULLO TOV
Tunuérov Emomung ®dvoiknig Ayoyng ko ABintiopov, AILO. xou IMoavemomnuiov
Oeocariog. (LELOG CLUPOVAEVTIKG EMTPOTNG).

Merantouoxéc Epyaocieg

1.

Xotinlnon, E. (2019-ce €&éMéEn). H epappoyn tov HOVIELOVL «OYESOGUOG TOAVETITES®V
VANPESIOVY Yol TN PeATimon ¢ epnelpiog eBeloviav abintikdv yeyovotmv. IIME Atoiknon
ABAnTiIopno0, Avayvyng kot ABAntikov Tovpiopov. (emPBAénwv cOUPovAOCg)

[Tetpiong, II. (2019-ce e&éMén). H emidopaon tov pécmV KOWOVIKNAG OKTOMOONG GTINV
KOTOVOAMTIKY]  GLUTEPLPOPA  TeEAATOV Yyopvaopiov. TIME  Awiknon A6AnTiIoHOV,
Avayoymg kot ABAnticod Tovpiopov. (LEAOG CLUPBOVAELTIKNG EMTPOTNG).



10.

11.

12.

Bovkdvion, X. (2019-ce €£éM&En). Alepebhvnon TOV KIVATP®V KOl TNG CTPOUTNYIKNAG TOV
opboewv g EKE. [IMX Awiknon AOAnticpov, Avoyvyng kot ABAntikod Tovpiopov.
(LEAOGC GLUPOVAEVTIKNG EMLTPOTNC).

lNMoxovpdg A. (2019-ce €EEMEN). Atgpedvnon ¢ oxéong avdpeso ot QUOT TOV
TPOCOTIK®V GTOYWOV, TNV EUTAOKN LE TN OPOcTNPLOTNTO TOL TPEEINOTOC KOl TNV TPOCMIIKN
eonuepio. [IMX Atoiknon ABinticpov, Avayovyng kot AOAntuod Touvpiopov. (pérog
GLUPOVAEVTIKNG EMLTPOTNC).

Abavactadov, 1. (2020-c¢ e£EMEN). Exploring the relationships between event prestige, event
identification, running involvement and behavioral intentions. A case study of the Olympus
Marathon. TIMX Awiknon A0Anticpov, Avayvyng kot AOAntikod Tovpiopov. (pérog
GLUPOVAEVTIKNG EMTPOTNG).

I'catlaférn, 2. (2019-ce €&éMén). H mpoPreyn 1oV UEAAOVIIKOV GULUTEPLPOPDOV TMV
ocoppeteyoviov otov 130 Awbvy MapobBovio "Méyag AAEEavopoc" amd v moldtnta
VANPECUDY, TNV IKOVOTOINGT Kol TNV €KOVO, TOL YEYOVOTOG. METAMTUYIOKO TPOYPOLLLOL
«Kwnowlroyioy. Tunua Emomung dvowng Ayoyng koar ABintiocpov Xeppov, AILO.
(emPArémov ovuPoviog)

Anuntpiov, X. (2018-2020). XopaktnpioTikd SIOIKNTIKNG EMAPKEING CTEAEXDV ONUOTIKOV
afAntkov opyavicpudv. Metortoyakd mpodypappe «Kwnoworoyioy. Tunuo Emotung
Ddvowng Ayoyng koar AOAnTiopod Xeppav, AILO. (emPAénwv cupuBoviog)

KoAltoapn, Z. (2017-2018). H e@oappoyn Tov HOVIEAOL «OYXEOAGUOS TOAVETITES MV
VINPECLOV» GTO  Vuytepvod  mMupopadovio BOgocolovikng Metamtuyokd mpdypappo
«Kwnoworoyioy. Tuqua Emotiung @vowmg Ayoyng ko AOAntiopod XZeppav, A.ILO.
(emPArémmv svuPovrog)

Kvprokomoviog, I1. (2011-2013). TTopdyovieg mov emnpedlovv ta dropa veapng mAtkiog
otV €mAoY] aOANTIKOV OHAd®V Kol TNV TOOTION TOUG HE ovTés. Metamtuyloko
SwTunuotikd mpdypappa tov Tunudtov Emomung @vowkng Ayoyng kot ABAnticpov,
AILO. ko [Tavemotpiov Occcoriag. (LEAOG CLUPBOVAEVTIKTG EMLTPOTNG).

Kapaotadng, A. (2010). To dokntikd - opyovotikd mpoeid tov EAAnvikov abintikov
OLOCTIOVOL®V oVuUP®VL He TN doiknon oAkng mowdtntog. IIpodypappo Metoamtuylokmv
Ymovdwv. Tuqua Emomung Pvowng Ayoyng wor AOAntiopod, EKITA.  (péhog
GLUPOVAEVTIKYG EMTPOTNC)

Nrtaihdavn, Z. (2009-2012). Xopoktnpiotikd kot amoyelg Osatdv tov [Mapaolvumiokodv
Ayovov «Ilekivo 2008». Metamtuylakd mpdypappo «Kivnororoyion. Tunquo Emomung
dvoung Ayoyng kot AOANTIoHob Zeppav, AILO. (LELOG GLUPOVAEVTIKNG EMTPOTNG)

Mapkov, K. (2009-2010). H dSigpgvvnon g 1KAVOTOINGNG TMOV GUUUETEXOVI®V GTO
wpoypdupato aoknong ko avayovyns tov T.E.L Xegppaov. Metamtvuylokd mpdypappo
«Kwnowloyiow. Tunqua Emomung dvowkng Ayoyng kour ABintiopov Xeppov, AILO.
(emPAET@V cOUPOVAOG)



13.

14.

15.

16.

17.

Carvalio, M. (2007-2008). The prediction of behavioral loyalty from team identification and
place attachment among Portuguese sport fans. Master of Sport Management. University of
Oporto, Portugal. (emprémwv cdppovioc)

Sa, D. (2003-2004). Sport sponsorship in Portuguese professional football. Objectives of the
sponsors and influence in fan behavior. Master of Sport Management. University of Oporto,
Portugal. (emipAénmv ovpfovrog)

Oliveira, N. (2002-2003). Measuring service quality in municipal sport programs. The case of
Vila Nova de Gaia. Master of Sport Management. University of Oporto, Portugal. (emipAénwv
oLUPBOVAOC)

Rodrigues, P. (2001-2002). On the analysis of internet’s use by sport client in the City of
Braga. Master of Sport Management. University of Oporto, Portugal. (emipAénmv ocdppovrog)

Caramez, P. (1999-2000). On the importance and analysis of sponsorship programmes
regarding sport clubs. Master of Sport Management. University of Oporto, Portugal.
(emPArénmv oOpPoLAOG)

pontuyokéc Epyacieg

1.

[Momavicordov, M. (2019-ce €£EMEN). LyEoelg HETAED NG TPOSOMIKOTNTOS TOV YEYOVOTOG,
™G €IKOVAG KOl TNG apocimong TV cuppeteydoviov otov 130 Aebviy Mapabovio "Méyag
ALEEavdpoc".

I'katCoPéin, X. (2017-2018). H wpdPreyn ToV UEALOVIIKOV GULUTEPLPOPDOV  TMV
ovppetexoviov otov 130 Aebvry MopaBovio "Méyag ArEEavopoc" amd v motdtnTa
VANPEGUDY, TNV IKAVOTOINGT| KoL TNV EIKOVA TOV YEYOVOTOG,.

Abyda, M. (2015-2016). H diepevvnon Tov avIIAYE®DY TOV TPOCOTIKOD Y10, THV vrepasio
g enmvupiag Tov Eevodoyeimv mov epydlovtat.

Sopuyovpn, E. (2015-2016). A&ohdynon g Kavoroinong tov epyalouévey GToV TOUEN TOV
aOANTIGHOV Ge EEVOSOYELNKES EMYELPTOELS.

Kopaprmagdyrov, I (2013-2014). H mpoPreyn twv mpobécewv ocvumepoopds Ttwv
ovppetexoviov oto Aebvy Mapabovio «Méyag AAEEavopog»: O pOAOG NG TOOTNTOG
VINPEGLAOV KOl IKOVOTOINOTG TEAUTOV.

Yoappidng, X. (2013-2014). AvtilapfovOopevn mOWOTNTO LANPECIOV KOl  IKAVOTOINGoN
EMOKENTOV oG abAnTikng wotoocedidag: H mepintmon metrosrport.gr

Yakelapn, E. (2011-2012). O poAog TV SNUOYPUPIKDOV YAUPAKTPIOTIKMOV OTH SoUdpm®on
TOV EMTESOV AVAUEIENG LE TN OpacTNPLOTNTA TG LOVOIPOUING.

Koppobvne, X. (2010-2011). H mpdPreyn g kavomoinong Oeatdv emayyelpoticon
nodocPaipov: O pOAOC TV OOTACE®Y SLOOIKACING KOl OTOTEAECUOTOS TNG TOLOTNTOG
VINPEGLDV.



10.

11.

12.

13.

14.

15.

16.

Idvvoylov, I'. (2010-2011). Avaoctoitikoli mopdyovieg mopakoAoLONGNG OydOVOV
000G PAiPOV.

[Moamayewpyiov, M. (2010-2011). ITotdtnTo LANPEGIOV GE ONUOTIKOVS YDPOVS AOKNONG Kol
avVoYLYNG.

TovAovmidong, N. (2010-2011). ITapdyovteg emppong TG TaVTIONG VEUPDOV PIAAOA®Y e TV
QYO UEVT] TOVG OUAOOL.

Aagpalavn, M. (2008-2009). H oxéon g avapeiEng kot g oQOocimong TEANTMOV OE
YLOVOSPOLUKE KEVTPOL.

Kapayswpyiov, A. (2007-2008). O poérog TG MOOTNTOG LANPECIOV GE GYECT HE TNV
KOVOTOiN G TEAUTAOV GE Y1ovodpopukod kévipo g Kevrpikng Makedoviag.

Kvpuokoénovrog, I1. (2006-2007). O poéAog TOL GVUAOL Kot TG NAMKING GTNV TOVTICT TOV
PULAOAOV e ETOYYEALOTIKEG OULAOES.

Baxovgton, E. (2005-2006). Aigpedvnon tov emmédmv OVAUEIENS CUUUETEXOVI®V HE TN
dpacTNPLOTNTA TNG OpEVNG meComopiag.

Kobtpov, N. (2005-2006). Opyavotikn amotelecpatikdétra s EAAnvikng Opocnovodiog
ddOr oV Zopoteiov Aviimtépiong.

EINNIXTHMONIKEX AHMOXIEYXEIX

Anpooievoels og Aedvi] Emotnpovika Ieprodikd (ne cvotnpo Kprtov)

1.

Lianopoulos, Y., Tsigilis, N., Theodorakis, N.D., Gardikiotis, A., & Koustelios, A.
Elevating self-esteem through sport team identification: A study about local and distant sport
fans (in press). International Journal of Sports Marketing and Sponsorship.

Theodorakis, N.D., Kaplanidou, K., Alexandris, K., & Papadimitriou, D. (2019). From sport
event quality to quality of life: The role of purchase happiness and event satisfaction. Journal
of Convention and Event Tourism, 20(3), 41-260.

Papadimitriou, D., Kaplanidou, K., Alexandris, K. & Theodorakis, N.D. (2019). The brand
personality of professional football teams: A refined model based on the Greek professional
football league. Sport Business Management, 9(5), 443-459.

Theodorakis, N.D., Wann, D.L., Akindes, G., Chadwick, S. (2019). Attitudes and
consumption behaviors of football fans in the Middle-East. Journal of Sport Behavior, 42(2),
1-26.

Tsigilis, N., Gregoriadis, A., Theodorakis, N.D. & Evaggelinou, C. (2019) Teachers’ self-
efficacy and its association with their quality of relationships with pre and early adolescents:
a hierarchical linear modelling approach, Education 3-13: International Journal of Primary,
Elementary and Early Years Education, 47(1), 64-73.



10.

11.

12.

13.

14.

15.

16.

17.

Ran, Z., Kaplanidou, K., Alexandris, K., Theodorakis, N.D., & Papadimitriou, D. (2018).
Understanding the inspiration among active participants in sport events. International
Journal of Event and Festival Management, 9(3), 332-348.

Al-Emadi, A., Theodorakis, N.D., Pastore, D., Sellami, A., & Diop, A. (2018). Attitudes
toward the coaching profession: Evidence from a nation-wide study in Qatar. International
Sport Coaching Journal, 5(1), 37-46.

Afthinos, Y., Theodorakis, N.D., & Howat, G. (2017). How do perceptions of other
customers affect satisfaction and loyalty in public aquatic centres? Managing Sport and
Leisure. 22(6), 428-441.

Alexandris, K., Theodorakis, N.D., Kaplanidou, K., & Papadimitriou, D. (2017). Event
quality and loyalty among runners with different involvement levels: The case of “Alexander
the Great” International Marathon. International Journal of Event and Festival Management,
8(3), 292-307.

Theodorakis, N.D., Wann, D., Lianopoulos, Y., Foudouki, A., & Al-Emadi, A. (2017). An
examination of levels of fandom, team identification, socialization processes, and fan
behaviors in Qatar. Journal of Sport Behavior, 40(1), 1-21.

Alexandris, K., Du, J., Funk, D., & Theodorakis, N.D. (2017). Leisure constraints and the
psychological continuum model: A study among recreational mountain skiers, Leisure
Studies, 36(5), 670-683.

Theodorakis, N.D., Tsigilis, N., Wann, D., Lianopoulos, Y., & Al-Emadi, A. (2016). Sport
spectator identification scale: An item response analysis approach. International Journal of
Sport Management, 17, 178-196.

Theodorakis, N.D., Kaplanidou, K., & Karabaxoglou, I. (2015). The effect of service quality
and satisfaction on happiness among runners of a small-scale recurring sport event. Leisure
Sciences, 37, 87-107.

Avourdiadou, S. & Theodorakis, N.D. (2014). The development of loyalty among novice
and experienced customers of sport and fitness centres. Sport Management Review, 17, 417-
431.

Nassis, P., Theodorakis, N.D., Afthinos, I., Kolybalis, H. (2014). The effect of fans' attitudes
on sponsorship outcomes: Evidence from an exploratory study in Greece. Journal of Applied
Sport Management, 6(1), 48-71.

Gardikiotis, A., Tsigilis, N., & Theodorakis, N.D., & Kyriakopoulos, P. (2014). Children’s
sport team identification: social psychological processes and developmental perspectives.
International Journal of Sport Management, 14, 1-13.

Theodorakis, N.D. (2014). A cross-validation study of the other customers perceptions scale
in the context of sport and fitness centres. RICYDE (special issue on sport management),
35(10), 63-74.



18.

19.

20.

21.

22.

23.

24,

25.

26.

27.

28.

29.

Kastathis, D., Afthinos, Y, Gargalianos, D., & Theodorakis, N.D. (2014). The EFQM
excellence model: An exploratory attempt for assessing the Hellenic National Sport
Federations. International Journal of Sport Management, Recreation, and Tourism, 14c, 38-
67.

Theodorakis, N.D., Howat, G., Ko, Y.J.,, & Avourdiadou, S. (2014). A comparison of
service evaluation models in the context of sport and fitness in Greece. Managing Leisure,
19(1), 18-35.

Theodorakis, N.D., Tsigilis, N., Alexandris, K., & Karvounis, S. (2013). Predicting
spectators' behavioural intentions in professional football: The role of satisfaction and service
quality. Sport Management Review, 16, 85-96.

Theodorakis, N.D., Wann, D., Nassis, P., & Luellen, T. (2012). The relationship between
sport team identification and need to belong. International Journal of Sport Management and
Marketing, 12(1/2), 25-38.

Nassis, P., Theodorakis, N.D., & Alexandris, K., & Afthinos, 1. (2012). Testing the role of
team identification on the relationship between sport involvement and sponsorship outcomes
in the context of professional soccer. International Journal of Sport Management,13, 1-17.

Theodorakis, N.D., Wann, D., & Weaver, S. (2012). An antecedent model of team
identification in the context of professional soccer. Sport Marketing Quarterly, 21(2), 80-90.

Jun, J., Kyle, G.T., Vlachopoulos, S.P., Theodorakis, N.D., Absher, J.T., & Hammitt, W.E.
(2012). Reassessing the structure of enduring leisure involvement. Leisure Sciences, 34(1), 1-
18.

Theodorakis, N.D., Alexandris, K., & Ko, Y.J. (2011). A service quality framework in the
context of professional soccer in Greece. International Journal of Sports Marketing and
Sponsorship, 12(4), 281-295.

Theodorakis, N.D., Wann, D.L. (2010). Team identification: measurement invariance over
preferred and target team focus points. North American Journal of Psychology, 12(2), 209-
220.

Theodorakis, N.D., Dimmock, J., Wann, D.L., & Barlas, A. (2010). Psychometric evaluation
of the Team Identification Scale among Greek sport fans: A cross-validation approach.
European Sport Management Quarterly, 3, 289-305.

Theodorakis, N.D., Wann, D.L., Carvalio, M., & Sarmento, P. (2010). Translation and initial
validation of the Portuguese version of the Sport Spectator Identification Scale. North
American Journal of Psychology, 12, 67-80.

Kyle, G.T., Theodorakis, N.D., Karageorgiou, A., & Lafazani, M. (2010). The effect of
service quality on customer loyalty within the context of ski resorts. Journal of Park and
Recreation Administration, 28(1), 1-15.
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34.

35.

36.

37.

38.

39.

40.

41.

42.

Afthinos, Y., Nassis, P., & Theodorakis, N.D. (2010). An evaluation of communication
effectiveness of water polo: A content analytic study in Greece. International Journal of
Sport Management and Marketing, 7, 76-90.

Theodorakis, N.D., Tsigilis, N., & Bebetsos, E. (2010). Factor structure of the role
ambiguity scale. Journal of Sport Behavior, 33(3), 337-354.

Goulimaris, D., Filippou, F., Theodorakis, N.D., & Genti, M. (2010). Demographic
characteristics and professional satisfaction of employees of cultural associations involved in
developing traditional Greek dancing activities. Studies in Physical Culture and Tourism,
17(3), 277-282.

Theodorakis, N.D., Tsiggilis, N., & Alexandris, K. (2009). The mediating role of place
attachment on the relationship between service quality and loyalty in the context of skiing.
International Journal of Sport Management and Marketing, 6(3), 277-291.

Theodorakis, N.D., Koustelios, A., Robinson, L., & Barlas, A. (2009). Moderating role of
team identification on the relationship between service quality and repurchase intentions
among spectators of professional sports. Managing Service Quality, 19 (4), 456-473.

Theodorakis, N.D., & Alexandris, K. (2008). Can service quality dimensions predict fans’
behavioural intentions in professional football? Managing Leisure, 13, 162-178.

Theodorakis, N.D., & Wann, D. L. (2008). An examination of sport fandom in Greece:
Influences, interests, and behaviors. International Journal of Sport Management and
Marketing, 4 (4), 356-374.

Vlachopoulos, S.P., Theodorakis, N.D., & Kyle, G. (2008). Assessing exercise involvement
among participants in health and fitness centers. European Sport Management Quarterly,
8(3), 289-304.

Bebetsos, E., Theodorakis, N.D., & Tsiggilis, N. (2007). Relations between role ambiguity
and athletes' satisfaction among team handball players. The Sport Journal, 10(4).

Theodorakis, N.D., Vlachopoulos, S.P. & Wann, D., Nassis, P., & Afthinos, Y. (2006).
Measuring team identification: Translation and cross-cultural validity of the Hellenic version
of the Sport Spectator Identification Scale. International Journal of Sport Management, 7(4),
506-522.

Papadopoulou A., Theodorakis, N.D., Tsigilis, N., & Tsalis, G. (2006). Sex and sport related
differences in satisfaction among Greek Swimmers. Psychological Reports, 98, 389-394.

Afthinos, Y. Theodorakis, N.D., & Nassis, P. (2005). Customers' expectations of service in
Greek fitness centers: Gender, age, type of sport center and motivation differences. Managing
Service Quality, 15 (3), 245-258.

Bebetsos, E., & Theodorakis, N. (2003). Athlete satisfaction among team handball players in
Greece. Perceptual & Motor Skills, 97, 1203-1208.
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